
Belgium: e-commerce somewhat stagnates after the lockdown boost

0%

10%

20%

30%

40%

50%

60%

70%

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

BELGIUM 27% 31% 33% 36% 41% 42% 46% 49% 49% 55% 65% 66% 63%

Brussels 30% 35% 31% 36% 44% 41% 42% 41% 46% 49% 59% 67% 56%

Flanders 26% 31% 35% 38% 44% 46% 51% 55% 54% 60% 69% 70% 67%

Wallonia 27% 30% 30% 31% 35% 37% 38% 39% 41% 47% 59% 59% 56%

Penetration online purchases

BELGIUM Brussels Flanders Wallonia

Sources: Statbel ICT surveys, MDB/Nielsen Ad Intel
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(Offline) media support for corresponding Nielsen category


